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Sobre este Informe

Con la llegada de las Directrices G4 de la Global Reporting Initiative (GRI) la
Materialidad cobrd mas relevancia que nunca a la hora de pensar en la orientacion del
Reporte de Sostenibilidad, y a partir de alli, la gestion sostenible y responsable de una
organizacion.
Hasta Mayo de 2013, eran muy pocas las organizaciones que habian realizado un
gjercicio de Analisis de Asuntos Materiales. Los Reportes basados en la Tripple Bottom
Line se constituyeron en la regla, y aquellos que se animaron a incluir desde temprano
Sus asuntos relevantes, comenzaron a ser la excepcion.
Cuando aparecioé el Marco G4 y se comenz6 a resaltar el concepto de Materialidad,
para muchos gestores y consultores la llegada de este “nuevo término” generd cierto
temor a lo desconocido.
Desde CapacitaRSE, o pudimos palpar a través de nuestro
, principalmente, y también en otros, como el
donde los participantes no dejaban de preguntar sobre este

“nuevo” asunto.

Eso nos motivo a escribir un post de constante consulta:

Luego descubrimos, que mas alla de establecer cudles eran los asuntos relevantes
para una empresa, |0 que generaba aun mas dudas era cOmo priorizar los temas
segun los Grupos de Interés que participaban. ¢ Todo es relevante? ;Cuantos asuntos
deben quedar expuestos en la matriz? ;Cuantas entrevistas/encuestas son necesarias
realizar? ; Como plasmar los resultados en una Matriz? ;La matriz se debe realizar si o
si por cuadrantes?

Estas eran algunas de las preguntas que nos hacian nuestros alumnos en los
diferentes cursos.

Uno de nuestros primeros aportes, fue el de , de modo de poder
ayudarlos a establecer un punto de partida.


http://capacitar.se/CursoGRI
http://capacitar.se/posgradoRSE
http://www.cursosderse.com/2014/04/como-identificar-asuntos-materialidad/
https://www.pinterest.com/pin/467459636292267826/

A partir de alli, con la nueva generacion de Reportes G4 en marcha y un mayor
universo para relevar, pensamos en apoyar el trabajo analisis de materialidad
generando una Vvisualizacion comparativa entre el Dow Jones Sustainability Index
(DJSI), que proporciona datos de empresas lideres de diversas industrias a nivel global,
y en el cual ya estan inmersas varias companias de América Latina, con las Matrices
de Materialidad que las mismas empresas alli listadas informan en sus Reportes de
Sostenibilidad.

Teniendo en cuenta que el DJSI toma como parametro los aspectos ESG
(Ambientales, Sociales y de Gobernanza), y la Matriz de Materialidad deberia seguir

los mismos parametros, se pueden establecer evaluaciones comparativas para
determinar los temas relevantes por tipo de Industria y mejorando la performance de
las empresas regionales que aun sin estar en situacion de aplicar al DJSI pueden
establecer una linea de base al nivel de los drivers de sustentabilidad que guian a las
lideres.

Esperamos que este Paper contribuye en tus andlisis de Contexto de Sostenibilidad,
brindandote un enfoque mas a la hora de decidir los Pilares y Asuntos Relevantes que
tendran incidencia en tu gestion sostenible.

{M&/@KO/\

Fernando Legrand
Coordinador Regional
CapacitaRSE


http://capacitar.se/WorkshopMM

Qué es el DJSI

* Lanzado en 1999, el DJSI fue de los primeros indices globales que siguen el
desempeno financiero de las empresas lideres que impulsan la sostenibilidad en todo
el mundo.

e El indice de Sostenibilidad Dow Jones esta basado en la metodologia de Evaluacién
de la Sostenibilidad Corporativa de RobecoSAM.

e En 2012, los indices S&P Indices y Dow Jones se combinaron para formar S&P Dow
Jones Indices .

e Cada ano, se invita a mas de 3.000 empresas que cotizan en bolsa a participar en
esta Evaluacion de la Sostenibilidad Corporativa.

¢ Realiza una evaluacion integrada de los criterios econdémicos, ambientales y sociales
con un fuerte enfoque en el valor a largo plazo, para los accionistas.

e Los cuestionarios son especificos para cada una de las industrias que identifica el
DJSI.

e Sobre la base de los principales retos de la sostenibilidad mundial identificados, se
determinan criterios generales relativos a las practicas estandar de gestion vy
medidas de desempeno para criterios especificos, tales como Gobierno Corporativo,
Desarrollo de Capital Humano y Gestion de Riesgos y Crisis, entre otros, que se
aplican a cada una de las industrias evaluadas.

e Se centra en las mejores empresas en su clase. Realiza una revision anual de los
componentes de seleccion y un monitoreo continuo de las empresas.

e Se efectua un amplio benchmark para establecer puntos de referencia mundial,
regional y nacional de DJSI.

 Asimismo, un componente integral de la Evaluacion de la Sostenibilidad Corporativa
es el Andlisis de Medios y de las partes interesadas (MSA). El proceso MSA
supervisa continuamente la cobertura de los medios de comunicacion y la
informacion publica disponible de las organizaciones de consumidores, los gobiernos



o las ONG con base en datos proporcionados por RepRisk’, para identificar la
participacion y respuesta a situaciones de crisis ambientales, econdémicas y sociales
de las empresas que pueden tener un efecto perjudicial sobre su reputacion vy
negocio principal.

+ Ademas, tiene un proceso de evaluacion y aseguramiento externo que realiza una

consultora externa.

Numero total de empresas invitadas: 3.395

Universo Mundial del DJSI = 2500

Universo europeo del DJSI = 600

Universo en Norte América del DJSI = 600
Universo en Asia pacifico del DJSI = 600

Universo en mercados emergentes del DJSI = 600
Universo en Corea del DJSI = 200

Universo en Australia del DJSI = 200

Numero total de empresas evaluadas

Numero total de empresas analizadas = 1.813
Cuestionarios cumplimentados = 830

Evaluaciones completadas basadas exclusivamente en informacion publica = 983

Algunos criterios son comunes a todas las empresas/regiones y otros se van adecuando a
sectores y zonas geograficas para establecer en definitiva, una puntuacion final total; y otra
discriminada en Dimension Econdmica, Social y Ambiental para cada empresa. En todas ellas,
se compara el puntaje obtenido por la organizacion con el promedio de la industria para el
DJSIy la mejor compania dentro de la industria.

1 Firma de investigacion global especializada en andlisis de riesgo y las métricas relacionadas con cuestiones
de gobernanza, ambiental y social (ESG), andlisis de medios de comunicacién, grupos de interés y otras
fuentes disponibles publicamente para identificar los riesgos, los cuales se analizan y cuantifican
sistematicamente.



Ejemplo de criterio de evaluacion

Figure 4: Comparison of criteria and relative dimension weights for the Banking,
Electric Utilities and Pharmaceutical industries

Uectex
Uskan  Masraceticah

Ecomomic Dimension Barkrg
Setti-criene policy/measures o industry-specific
Srand Management i industry-specific
Codes of Conduct /Compliance/Corruption & Bribery o o o general
Corporate Governance o o o general
Customer Relatiorship Management o o o industry-specific
Innovation Management o industry-specific
Market Opportunities o industry-specific
Marketing Practices ° industry-specific
Price Risk Management o industry-specific
Research & Development o industry-specific
Sisk & Crisis Management a [} a general
Stakeholder Engagement o industry-specific
Scorecards/Measurement Systems a industry-specific
Total Economic Dimension Weight 38% 30% ao%
tnvironmeamai tymension
Sodversity o industry-specific
Business Opportunities Finandial Services/Products o industry-specific
Business Risks Lacge Projects/Export Finance o industry-specific
Uimate Change Governance bl industry-specific
Cimate Strategy o Q industry-specific
Electricity Generation o industry-specific
Environmental Footprimt ) industry-specific
Environmental Policy/Management System o o o general
Environemental Reporting o o o genenal
Operational Eco-Efficency o industry-specific
Transmission & Distribution a industry-specific
Water-Related Risks @ industry-specific
Total Environmental Dimension Weight 24% 5% 0%
Soclal Dimension
Addresuing Cost Burden o industry-specific
Bioethics =] industry-specific
Corporate Gtizenship and Philantheopy o o =) general
Controversial kssues, Dilemmas in lending/financing ) industry-specific
Finandial Incksion/Capacity Suilding Bl industry-specific
Health Outcome Contribetion o industry-specific
Human Capital Development i) o o general
Labor Practice Indicators u o o general
Occupational Health & Safety 5% a% 2% Industry-specific
Social Reporting o o o general
Stakeholder Engagement o o industry-specific
Standaeds for Suppliers o o industry-specific
Strategy to Improve Access to Drogs or Products o industry-specific
Talent Attraction & Retention o o I general

Total Secial Dimension Weight

H
]
E

Criteria and weights are based on the 2011 (SA for the Eanking, Blectric Ltiities and Pharmaceutical indusiries 3nd are provided for dlustrative
perposes only. Crineria and weights wil Giffer for other industries. Speciic cera and their comesponding weights for sabsequent years may dhange.
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Lideres del DJSI y su Materialidad



Resultados de la evaluacion 2014

Las empresas necesitaban calificaciones que fueran al menos el 40% del puntaje mas
alto de su indice para ser elegidas para participar. El indice global incluye al 10% de las
empresas que fueron las mejores en su industria.

El 22 de septiembre de 2014, se anunciaron las empresas que forman parte del Dow

Jones Sustainability Index, el cual ya va por su edicidon numero 15.

Los 24 lideres de cada industria en 2014

Nombre
Bayerische Motoren Werke AG

\Westpac Banking Corp
Siemens AG

SGS SA

LG Electronics Inc
Sodexo

ING Groep NV

Tailandés de aceite PCL
Weolworths Ltd

Unilever NV

Abbott Laboratories

Kao Corp

Swiss Re AG

Akzo Nobel NV

Telenet Group Helding NV
Roche Holding AG

GPT Group

Lotte Shopping Co Ltd
Taiwan Semiconductor Manufacturing Co Ltd
Wipro Ltd

Alcatel-Lucent

Telecom Italia SpA

Air France-XLM

EDP Energias de Portugal SA

Grupo de la Industria
Automaviles y componentes

Bancos

Bienes de Capital

Comerciales y Profesionales

Durables y Confecciones Consumidor
Servicios al Consumidor

Servicios financieros diversificados
Energia

Alimentacién y productos basicos al por menor
Alimentos, Bebidas y Tabaco

-Equipos y Servicios de Cuidado de Salud
Personales y del hogar Productos
Seguros

Materiales

Medios

Productos farmacéuticos, Biotecnologia y Ciencias de la Vida

Bienes raices

Almacén al por menor

Semiconductores y equipos de semiconductores
Software y Servicios

Hardware y equipos tecnoldgicos

Servicios de telecomunicaciones

Transporte

Utilidades

Lideres del DJSI y su Materialidad

Pais

Alemania
Australia
Alemania
Suiza
Republica de Corea
Francia

Paises Bajos
Tailandia
Australia
Paises Bajos
Estades Unidos
Japén

Suiza

Paises Bajos
Bélgica

Suiza

Australia
Republica de Corea
Taiwan

India

Francia

Italia

Francia

Portugal

BB[BBB[BBB@@@Iﬁlﬁlﬁlﬁlﬂlﬂlﬂlﬂlﬂlﬂlﬂlﬂlﬂg



1) Bayerische Motoren Werke AG (BMW) - Automoviles y componentes
(Alemania)

Analisis de Materialidad - Reporte 2013

F02 Materiality analysis

CO,; emissions and cimate change

9 - Envi and social ds in the supply chain
Product safety o
8 — Anti-corruption/compliance
8 o o
~ o
7 - Water Future mobility/mobility services o Alternative drivetrain
5 o technologies
- . Further education ]
6 - g° Corporate Citizenship 0 and training o Efficient use of resources
2 o and recycling management
2]
5 - ‘g Biodiversity o Energy supplylrenewable energy
o
-
4 - 3 ° Diversity
s o Human rights
3 - 8_ .
E Corporate volunteering Work-life balance Occupational health and safety
2- Donations/sponsoring Demographic change
1 -
Importance for BMW Group >
o -
1 1 1 I I I 1 1 1 1
0 1 2 3 4 5 6 7 8 9
From the materiaity matrix it s evident that the topics of CO,; emissions and climate change contnue to be the maost relevant for bath stakeholders and the BMW Group.
The topics of envi tal and social in the supply chain, product safety as well as ive deivetrain tect ies are also top priorities.

Evaluacion DJSI

Company Performance for Selected Criteria

Brand Management
100

Talent Attraction & Retention Innovation Management

Labor Practice Indicators and

Human Rights Supply Chain Management

Human Capital Development Climate Strategy

Operational Eco-Efficiency Low Carbon Strategy

W Bayerische Motoren Werke AG W DJSI incustry average W Best company within industry

Lideres del DJSI y su Materialidad 8


http://www.bmwgroup.com
http://www.bmwgroup.com/com/en/_common/_pdf/BMW_Group_SVR2013_EN.pdf
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Bayerische-Motoren-Werke-AG.pdf

2) Westpac Banking Group - Bancos (Australia)

Analisis de Materialidad - Reporte 2013

Solo un detalle en texto, dentro del Reporte (PDF).
Aqui la version online.

Evaluacion DJSI

Company Performance for Selected Criteria

INFORMATION ON WESTPAC

Sustainability materiality

As part of our annual materiality review we identify, prioritise
and define issues according to their impact on our
stakeholders and our business. These issues are reviewed
externally and internally and are assessed by KPMG as part
of their assurance. Material issues identified in 2013 include:

* the need to respond to the rapid changes in the
demographics of our society;

« the effect of digitisation on the way customers and
businesses interact and do business;

* new regulatory requirements which are shaping the
financial services industry; and

« the rise of Asia as the global economy’s growth engine.

Responsiveness

The issues identified during our materiality review directly
inform the development of our responses, objectives and
performance measures.

Refreshed five-year strategy

In addition to the sustainable business practices embedded
in our day to day activities (such as sustainable lending
practices, community investment and evolving the way we
interact with and service our customers), in February 2013,
we launched a refreshed sustainability strategy to guide our
efforts for 2013-2017.

As part of the strategy, we have set 10 measurable
objectives in three priority areas, which are to:

* help improve the way people work and live, as our society
changes;

» help find solutions to environmental challenges; and

» help customers to have a better relationship with money,
for a better life.

Details of our key achievements against the sustainability

strategy are provided on the following pages.

Codes of Conduct, Compliance,

Corruption & Bribery

100,

Talent Attraction & Retention

Human Capital Development

Financial Inclusion

Climate Strategy

Corporate Covemance

Customer Relationship
Management

Finandial Stability & Systemic Risk

Business Risks and Opportunities

W Westpac Banking Corp

Lideres del DJSI y su Materialidad

W DJSI incustry average W Best company within industry


http://www.westpac.com.au
http://www.2013annualreport.westpacgroup.com.au/home
http://www.2013annualreport.westpacgroup.com.au/home
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Westpac-Banking-Corp.pdf

3) Siemens AG (Report) - Automoviles y componentes (Alemania)

Matriz de Materialidad 2013-2014

> Demographic change
> Urbanization

Megatrends S

> Globalization
KKV—//
Importance for our stakeholders
A

> Intemal resource > nnovation
efficency > Sustainabiity in
> Inegrity the supply chain
> hesource
productiity
> Environmental
Portfofo
> Resouwce securty > Employee
recruiting&
resention
> Corp. ctaenship » Dversity > Localization
> viealth & salery > Employes of the vakue chain
> Human rights satsfaction
> Affcecable 8
personaized
hearhaare

>
Importance for Siemens (for sustainable business success)

> Sustainable company strategy

> Stakeholder engagement

> Risk management

» Reporting/Key performance indicators

Evaluacion DJSI

Company Performance for Selected Criteria

Cedes of Conduct, Compliance,
Corruption & Bribery

103

Talent Attraction & Retention Innovation Management

Occupational Health and Safety Supply Chain Management

Human Capital Development 7 Climate Strategy

Product Stewardship Operational Eco-Efficiency

W Siemens AG W DJSI incustry average W Best company within industry

Lideres del DJSI y su Materialidad 10


http://www.siemens.com/about/sustainability/pool/en/current-reporting/siemens_ar2013_sustainability_information.pdf
http://www.siemens.com/about/sustainability/en/sustainability-at-siemens/materiality.htm
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Siemens-AG.pdf

4) SGS SA (Report) - Servicios Comerciales y Profesionales (Suiza)

Matriz de Materialidad 2013

2013 MATERIALITY MATRIX

MATERIALS ISSUES

° Human Rights

IMPORTANCE TO OUR STAKEHOLDERS

SUSTAINABILITY AT SGS

PROFESSIONAL
EXCELLENCE

a Ethical Conduct Occupational Energy and
dhem E"“‘Y and Health and Safaty Cimate Change Communities
Q-ml_mmw Economic
. Performance Talent Acguisition Effivents and
':C?:?mnhc: Human Rights and Development Waste
: PRIORITY B Responsible Diversity and Water
BesscsscseePPPocccsccscssssssssssssssssssssssssssssssssassss - Equal Management
Supply Chain Opportunities
ISSUES CLOSELY MONITORED Sustainability
not ourrently materal but are of Senvices
Importance to stakehciders
IMPORTANCE TO SGS ’
.z
Evaluacion DJSI
Company Performance for Selected Criteria
Codes of Conduct, Compliance,
Corruption & Bribery
100
s g Customer Relationship
Talent Attraction & Retention Management
Labor Practice Indicators and =
Human Rights Supply Chain Management
} Environmental
Human Capital Development Policy/Management System
Operational Eco-Efficiency Environmental Reporting
BWSGS SA W DJSI industry average W Best company within industry
Lideres del DJSI y su Materialidad 11


http://www.sgs.com/en/our-company/corporate-sustainability/sustainability-report.aspx
http://www.sgs.com/en/our-company/corporate-sustainability/sustainability-report.aspx
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_SGS-SA.pdf

5) LG Electronics Inc (Report) - Articulos de consumo (Republica de

Corea)

Matriz de Materialidad 2013-2014

2013-2014 Materiality Analysis Matrix

o

Extremely
Important
Very Important
Important
Promote Collaboration with Governments,
NGOs, & International Organizations
onal Labor Reduce W.
Rights Initiatives - Develop Green B
Technologies
Customer I
Erwironment I
- Promote Supplier Far Trade I
Workforce Diversity
Community I
Imgrove Resource Efficiency - Improve Accessibility for the Underprivileged
e Rt Lo R —
- Protect Children/Teenagers from Human Rights
Harmful Information (e
@ neEwW

Evaluacion DJSI

Company Performance for Selected Criteria

I LG Electronics Inc

Brand Management
100

Talent Attraction & Retention Innovation Management

Stakeholder Engagement Supply Chain Management

Labor Practice Indicators and

Human Rights Hazardous Substances

Product Stewardship Operational Eco-Efficiency

B DJSI industry average M Best company within industry

Lideres del DJSI y su Materialidad
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http://www.lg.com/global/sustainability/communications/sustainability-reports
http://www.lg.com/global/sustainability/communications/sustainability-reports
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_LG-Electronics-Inc.pdf

6) Sodexo (Report) - Servicios al Consumidor (Francia)

Matriz de Materialidad 2013-2014

Si bien se la mencionaba en sus Reportes, no figuraba de manera explicita hasta que a partir
de 2009 adoptd el Plan denominado, The Better Tomorrow Plan y es desde esta plataforma

que se revisa y planifica cada afio en funcion de esta estrategia que incluye una escucha activa
con grupos de interés.

The Better Tomorrow Plan

Sodexo is the recognized global sustainability leader in its market sector. In 2009, the
Group adopted a continuous improvement approach to guide our actions every day: the
Better Tomorrow Plan. This Plan seeks to address the issues that we have identified

as being essential to our market and stakeholders and is made up of three core pillars.

the 80 countries where we operate, it is based on the many local initiatives already in place
and includes three milestones in 2012, 2015 and 2020.

» WE ARE - The fundamentals that are the comnerstone of a responsible company:
Business Integrity, Human rights, Employee Springboard, Diversity and Inclusion, Health
and safety, Corporate governance

* WE DO - four priorities, 18 commitments for action:
> As an employer
> Actively promote nutrition, health and wellness
> Commit to local communities
> Protect the environment

» WE ENGAGE - Dialogue and joint actions with our stakeholders

Lideres del DJSI y su Materialidad 13


http://fiscal2013.sodexo.com/registration-document/
http://www.lg.com/global/sustainability/communications/sustainability-reports
http://www.sodexo.com/en/corporate-responsibility/sustainable-development/better-tomorrow-plan.aspx

Evaluacion DJSI

Company Performance for Selected Criteria

Customer Relationship
Management
100~
Local Impact of Business /\
Operations 75— Food Safety
Labor p::?ﬂ:?ﬂ':‘;f::’“ and Supply Chain Management
i) Environmental
Healthy Living Policy/Management System
Operational Eco-Efficiency Envirenmental Reporting
W Sodexo W DJS)incustry average WM Best company within industry

Lideres del DJSI y su Materialidad
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Sodexo.pdf

7) ING Group NV (Report) - Servicios Financieros Diversificados (Paises

Bajos)

Matriz de Materialidad 2013

MATERIALITY MATRIX

Topic

Category

HIGHEST

1 Customer interest first
° 2 Personalised approach

3 Customer dialogue

1
ﬁ 4 Enhandng customer finandal capabilities

Customer centricity

5 Ethical finance and investment policies

Responsible business

& Transparency and openness
0, 7 Fair remuneration

© Privacy and security

o © Usability and accessibility
@ Providing loans and granting credit

@6 - @ Research and advice

Basic services

INTEREST TO STAKEHOLDERS

3 @® Managing risks

® Financial stability

Financial stability

@ Career development and employability

@ Respecting employees

Top employer

7
a
@ Innovative business developments
“ ° @ Progress on restructuring

18 Reputation and trust

-
3

D Process simplification and efficiency

HIGH MPACT ON ING HIGHEST

Evaluacion DJSI

Company Performance for Selected Criteria

Anti-crime Policy/Measures
100

Codes of Conduct, Compliance,

Talent Attraction & Retention Corruption & Bribery

Human Capital Davelopment Cush;dn:‘! Retat:e‘:tshln
C sial | , Dil in . . .
l.endinqs 7“ﬁ.¢sunnicinq Business Risks and Opportunities
Environmental Reporting Climate Strategy
I ING Groep NV W DJSIincustry average WM Best company within industry

Lideres del DJSI y su Materialidad
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http://www.ing.com/ING-in-Society/Sustainability/Sustainability-report-2013.htm
http://www.ing.com/ING-in-Society/Sustainability/Sustainability-report-2013.htm
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_LG-Electronics-Inc.pdf

8) Thai Oil PCL (Report) - Energia (Tailandia)

Matriz de Materialidad 2013

MATERIALITY ASSESSMENT (G4-18)

MATERIAL
SUSTAINABILITY ISSUES

Bizingss prowtt

54-19)
GRI ASPECTS

Ecoromic Pectormarce

(54-20)
ASPECT BOUNDARY

Thaledl Group

2. Mexth ang Safety Dzcuzatord Heakd and Safety, TOP, TPX, TLB, TP, TES
Traiol Grosp cordacoed materiaity assesament by appiying ORI Rezorting Princigies for Detisiag Rezon Axsal Irtegrity 390 Pracess Salety
Coatent which inzlaces the following S staps: 3. Cods of Cardect Compllancs 10, TPX, TLB, TP, TES
4. Cestomer Relatiara Froguct and Service Labaling TOP, TPX, TLE
STEP 1:idectity aspacts relevant to™e sustainabilty  STEP X Prasent 1he ssstainabiity issces 2 the FRS « cemaner satisfaction)
of Taaieil Grosp by corsigenag stakerolsers'  CEO and top exelstives 5. Heas Devalapmaet Trairing an8 Eduzation TOP, TFX, TLB, TP, TES
s' feed [
- STEP &: Pranent high prioeity issees in Sestairabilh 6. Ewglynent Managenent Economic Perfoomarce, Maraet Prasence, TOP, TPX, TLB, TP, TES
years fepar, Thaioll Group tusiacss context and Slpls mm:_""' " ——— 'Y: Enpioymaee, Labor/Masagemaes Relatisns
ndusrial scataieabifty issues e ol -
L 7. Chrate Stralegy Ecoromic Pectormarcs (EC2) TOP, TPX, TLB, TP
STEP 2: Prioeitie e Issens Sy scocing each topic 1 e, w
foara 18 segardieg ,.,vw",:' ® ,:m,a Grogp | STEP 5 Rview sustainability ceatest to araare SR S T R e I skl
- - . Water Ressecce Nasagerraat Water TOP. TPX, TLB, TP
n 3ccordance wEd eaterpeise riek manaperienl congliarce with GRI principies on Repart Daadity
crifaria 379 1be fraguency with which sach 10. Cererrurity Inpazt Assessment, Lozal Comrurities TOP, TPX, TLB, TP
s ¥ 9 Fraguency wi o TEIE  Tnis prozess contims Thaksll Graup's canmliment
11, Asti-ceongtian Anti-cormeprion TOP, TPX, TLB, TP, TES
has beea rakead by stakasdoiders. In She 9ext 39D, 15 contiruoes developmeat Brosgh the extarnal o : -
12.  Grievasce Mechansm Emvirormeatal Gaeeance Neztasisns, TOP, TPX, TLB, TP, TES

orparize warkshops with the relevant fenctians o
aczlaie e 2p0p°0aCh 379 ordict th

asassnenl approact ang veritization of extemal

Labar Practices Grievance Mecharisns,

Haman Aites Brievance Macharisns,

f3rchioe Is required to sriociie sxses relevant fo
Griesance Nechaniama 1ar Inpacts o1 Society

Preir work, 1o resylts of which mest Se approves

by thak supervisor, 13, Ak Emiesions Enissians, Trarepect TOP. TPX, TLB, TP
14, EMient, Waste ard Spite Effiuaat 33d Waste TOP, TPX, TLS, TP
15, Sacial levesinent niirec! Ecaronic Ingacts Thaledl Group
MATERIAL ASPECTS AND ASPECT BOUNDARY SETTING (G4-18) 16. Emicanenal Canpliance Envirormentss Congliarce TOR, TPX, TL8, TP
17. Cessamer Prvazy Customar Privacy TOP, TPX, TLB
The critests 1o datire 1t aspact bourdaries of sustainablity Issuas laciude the raleeance of each Issus 18. Sspplier Assesamert Suspler Emdinanmactal Assessnent, TOF. TPX, TLB, TP
n tarms af Inpast frae the Company. INssirated 35 folows Supplier Aasassment for Labor Pracsices,
Suzplier Hamaa Rights Assessment,
Suzpier Assessnent for inpacts on Saciety
19, Patiic Policy Putli; Palicy Thalell Groap

Remp | Thaotl GImg 15 90000 MNOvemest of GUEE Bavgene’l Sysiem. The Sottanatity Ceriemance 1 Sestinatiity Reoat 2013 i makvy o
TOP, TPX, TL, TP anc TES comparien of atic e cata s corsidernd adeckanly teladie and a0 titie

It o, hase

PSR S

Evaluacion DJSI

Company Performance for Selected Criteria

Codes of Conduct, Compliance,
Corruption & Bribery

109

Sodal Impacts on Communities Corporate Govemance

Occupational Health and Safety Risk & Crisis Management
Labor Practice Indicators and 1
Human Rights Climate Strategy
Releases to the Environment Operational Eco-Efficiency

W Thai Ol PCL W DJSI incustry average W Best company within industry
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http://www.thaioilgroup.com/th/csr/en/pdf/THAI%20OIL%20SD%20REPORT_EN%20with%20GRI%20Check.pdf
http://www.thaioilgroup.com/th/csr/en/pdf/THAI%20OIL%20SD%20REPORT_EN%20with%20GRI%20Check.pdf#page=3&zoom=auto,-5,279
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Thai-Oil-PCL.pdf

9) Woolworths Ltd (Report) - Alimentacion y productos basicos al por
menor (Australia)

Matrix de Materialidad -asuntos ambientales- Estrategia 2007-2015

Solo cuenta con una Matriz de Materialidad de asuntos ambientales dentro de su Estrategia
2007-2015, a pesar que en su Reporte de Sustentabilidad la certificadora recomienda que
incorpore una matriz global.

Recomendacion Reporte 2013

Materiality: Although Woolworths did not report on its materiality determination process, Net Balance observed that Woolworths
has an established risk-based framework to determine the material aspects and issues relevant to the business. Net Balance

netbalance"

reviewed Woolworths’ risk assessment processes for a number of sustainability topics and found the underlying systems to be
robust, with detailed risk registers, operating charter, performance audits and action plans. The assurance process also reviewed
Woolworths’ approach to determining its material issues. To increase transparency and in particular meet the new GRI G4 reporting
guidelines, Net Balance recommends disclosing its materiality process in future disclosures.

Asuntos ambientales de relevancia - Estrategia 2007-2015

PRIORITISATION OF ENVIRONMENTAL SUSTAINABILITY ISSUES

&= |83 23 |geg |83 | 2
$2 83 |83 1.5 i3 3
=2 |52 |2 222 4% 2
8& gy 85 a8 [ 20
32 | &8 |g7 | =3 | 52
g8 |2 | 57| 28
ga | 5 H gc
e | $ g
3 |2 g §
Issues 8 2
Climate change:
- Use of energy and greenhouse gas emissions. . . - . . 1

~ Use of fuel and associated greenhouse gas and other emissions in
our distribution network (trucks) and our company cars/business travel.

Direct use of water and the effect of drought.

Sourcing of our private label products and ingredients as well as other
products and services.

Packaging - including consumer packaging in our private label products
and distribution packaging.

Waste generation from all our stores.

o o o o o
]
.
]
[ ]
o

Store development
{design, construction, equipment and materials specification).

® Hioh ® Medium ® Low
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http://www.woolworthslimited.com.au/CRReport/2013/downloads/Woolworths_Limited_Corporate_Responsibility_Report_2013.pdf
http://www.woolworthslimited.com.au/icms_docs/130514_Doing_the_Right_Thing.pdf

Evaluacion DJSI

Company Performance for Selected Criteria

Customer Relationship
Management

100

Occupational Health and Safety Health & Nutrition

Labor Practice Indicators and

Human Rights Supply Chain Management

Human Capital Development Operational Eco-Efficiency

Raw Material Sourcing Packaging

I Woolworths Ltd W DJSIindustry average WM Best company within industry
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Woolworths-Ltd.pdf

10) Unilever NV (Progress Report 2013) - Alimentos, bebidas y tabaco
(Paises Bajos)

Matriz de Materialidad

No se encontrd la matriz de materialidad, por 1o menos en el Reporte de Paises Bajos. Sdlo se
definen algunos de los asuntos materiales en el Plan de Vida Sustentable de Univeler que es la
estrategia guia de toda su politica. Aqui se detallan, con logros obtenidos y desafios 2020:
http://www.unilever.com.ar/Images/BrochureUSLPCastellanotcm187257717.pdf

Evaluacion DJSI

Company Performance for Selected Criteria

Health & Nutrition
100

Occupational Health and Safety Innovation Management

Labor Practice Indicators and

Human Rights Sugply Chain Management

Operational Eco-Efficiency

Human Capital Development

Raw Material Sourcing Packaging

I Unilever NV B D)SIindustry average I Best company within industry
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http://www.unilever.nl/Images/LocalProgressReportBeneluxUnileverSustainableLivingPlan2013ENGtcm164390300.pdf
http://www.ing.com/ING-in-Society/Sustainability/Sustainability-report-2013.htm
http://www.unilever.com.ar/Images/BrochureUSLPCastellanotcm187257717.pdf
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Woolworths-Ltd.pdf

11) Abbott Laboratories (Citizenship Report) - Equipos y Servicios para

el Cuidado de la Salud (Estados Unidos)

Materialidad 2013

No cuenta con una matriz de materialidad. Soélo hace una declaracion al respecto sobre como
construye su estrategia a partir de la determinacion de asuntos relevantes y como define éstos,

a saber:

OUR GLOBAL CITIZENSHIP

In pursuit of the Upside, our Global
Citizenship strategy addresses three priority
areas that are most important for our
stakeholders and our growth - Delivering
Product Excellence, Improving Access and
Safeguarding the Environment. These are the
material areas where our core business can
have a significant impact on society and the
environment.

By using a materiality analysis to identify

and prioritize interests, we are able to focus
on the specific issues and questions that

are most likely to impact the decisions or
behaviors of our stakeholders. Although
various stakeholder groups express different
levels of concern regarding a specific issue,
we have crafted our priority issues based on
multiple engagements with our most critical
stakeholders, as well as key issues that are
widely viewed as material to our industry
sector. When we evaluate competing interests,
we consider them in the context of overall
business objectives and strategy, risks and
company policies. To determine materiality,
we also have factored in the amount of control
we have over a specific topic area.

Our approach to Global Citizenship enables
us to deliver positive results in each of these
priority areas by identifying opportunities to
create shared value, and engage and invest in
communities, all while ensuring we operate as
a responsible and sustainable business.

Lideres del DJSI y su Materialidad

OUR PRIORITY AREAS

* Delivering Product Excellence -
Everywhere we operate, and in everything
we do, we are committed to constant
innovation under the highest standards
of quality and safety, to ensure we deliver
sustainable solutions that help improve
people’s health,

Improving Access — Our products and
services play a vital role in improving
healthcare around the world. We work with
a range of partners, including healtheare
professionals, patients, consumers and
governments, to leverage our expertise and
increase access to healtheare through a
combination of educational programs and
infrastructure development. Qur continuing
success depends on our consumers and
patients being empowered to make well-
informed choices about their health.

Safeguarding the Environment - We work
to reduce our global environmental impacts
through environmental stewardship
initiatives that help protect the planet while
improving efficiency, reducing costs and
preserving our ability to do business in the
future.
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http://www.abbott.com/abbott-citizenship/citizenship-reporting.html
http://prod2.dam.abbott.com/global/documents/pdfs/abbott-citizenship/global-reports/Abbott_longform_report.pdf

Evaluacion DJSI

Company Performance for Selected Criteria

Innovation Management
100

Strategy to Improve Access to
Drugs or Preducts

Product Quality and Recall
Management

Stakeholder Engagement Risk & Crisis Management

Health Outcome Contribution Climate Strategy

Environmental

Operational Eco-Efficiency Policy/Management System

W Abbott Laboratories W DJSI industry average W Best company within industry
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Woolworths-Ltd.pdf

12) Kao Corp (Report) - Productos personales y para el hogar (Japon)

Determinacion de Materialidad

Materiality for Kao

To further contribute to a sustzinable society through our business, we must clearly identify the material issues
for the Kao Group. Through the process of identifying material issues described below, we defined the three key
focus of Conservation, Community and Culture.

= Process to identify material issues = Five perspectives

1. Assessing the current situation 1. Aligned with the Kao Way
Sustainability Department led a project to identify and assess social 2. Linked to Kao’s mid-to-long-term
issues recognized by the Kao Group and Kao's current Group-wide management plan
efforts to solve these issues. 3. Social urgency of solving the

2. Identifying opinions from stakeholders and the expectations of society issues
We then interviewed outside experts and reviewed the opinions of our 4. Avzilability of effective resources
stakeholders by gathering opinions from consumers and employees. We in the Kao Group to solve the
2lso conducted a review of international standards and principles issues
including the UN Global Compact, ISO 26000 and surveys by global 5. Impact on the sustzinability of
evaluation organizations for socially responsible investment (SRI) to the Kao Group
identify expectations of the Kao Group.

3. Reviewing priority from the perspective of our business strategy Kao Sustainability Statement

We then discussed the priority of the issues in terms of the Kao Group's
business from the five perspectives on the right.

. Determining the material issues
Sustzinability Committee selected and finalized two target issues for
each of the three key areas shown on the right as where to focus our
efforts. Culture

Day-to-day Work/Basic Activities

Evaluacion DJSI

Company Performance for Selected Criteria

Brand Management
100

Customer Relationship

Talent Attraction & Retention Management

Occupational Health and Safety Innovation Management

Human Capital Development Operational Eco-Efficiency

Product Stewardship Packaging

N K20 Corp

W DJSI incustry average W Best company within industry
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http://www.kao.co.jp/corp/sustainability-reports/en/statement/
http://www.kao.co.jp/corp/sustainability-reports/en/statement/
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Kao-Corp.pdf

13) Swiss Re AG (Report) - Seguros (Suiza)

Determinacion de Materialidad

Determining key sustainability issues
Our Commitment 10 Corporas
Resacnsibility is celiborately expressed in
terms of general objectves: it does not
S0acily e SSUes wa CoNsicer Mmaterial
because these may evolva over tima To
cetermine these matenal ssoos, we
continuous'y use the rsk xnowlecge and
axper1ise embedoad SC10SS OUr COMPETY.

Our Group Issue Management s 2 formal.

overarching process to identfy key topcs

a8t are SUategically IMPCrant 10 us, our
| and atlarge. It colk and

evaluates the specalist knaowlecge of

our risk and product expens in a struciured

way After an ax1ensive review. we

adoptec a revised set of five such Top

Topics n 2012

= Advancing sustainable energy sclutions

Funcing langar Ives

Managing cimate and natural disaster risk

Partnering for food security

Supporting financia stabiity

We determine material
sustainability issues by
using the risk expertise
embedded in our
company.

Evaluacion DJSI

Wa consider these Tap Topics 10 be highly
material thay reprasent major cnalenges
0 sustanable progress which a re/insurer
can help e by s |

risk transter sclutions. This 5 why thase
Top Topcs ligure prominently in our own
product development, our stacehokder
daogue and, oy exciension, aur internal
emironmaental managemeant

In our risk management, determining
material ty raises a different question,
which 5 why we use 3 Separatle process
Here, the challenge 15 10 dentify risics that
pose such a potential threat 0 sustanatie
PIOGrass That wa My want 10 avod

Them in Gur Core DUSINGSS raNsactons, We
conzuct this analysis through our
Sustainabiity Ris< Framewarc. Snoe its
launch in 2009, we nave icentad aight
critical S8CT0rs and issuas: the defencea
industry, oil ang gas, mining, dams, anima’l
testing, forestry anc logging. nuciear
weaapons proliferation as well as human
righis and environmental protection For
each, we have developed 2 polcy that
clearly defines specific concorms that

may 'aad us 10 abstain rom ndivicual
transactions or exclade them entirely.
Thaugh we maike these decsions on ethicy
Qrouncs, ther "usiness case” is that thay
held us protect Swiss He's reputaton

11 Our hUMan "8S0UrCas MAanagament, 10d.
WE USE OUf XISTING aXPErTSe o determine
material issoes. These have remained
stable aver recent years and comanse:
divarsity and inciusion, cevelcomant and
ranng. employes relatons. and
compensation ana benefits. All four nave
a strong influence on our longer-term
performance.

Climate change
For a rensurer. climate change conslilvies
a kay risk. Itwill lead 10 an increass in the
frequency and severity of natural casa-
strophes such as floods, storms, excessive
rainfal anc droughs. In combination with
Qrowing assel CONCENTrancns i &xpesec
areas ang mare widesaread nsurance
protection, this wil cause a significant rise
nlcssas. Wea have been an acknowiedged
thought keager on cimate change for
more than 20 years ang, by deveting twa
Tep Tepics - “Advancing sustainadle
anargy solutions™ and "Managing climate
S1¢ NaTural ¢ 8aster risk”™ « 10 1. we
contnue 1o take this challenge very
serously. We tacde climate change with
& CoMPrahans va sIrategy resting on
four pitars. Those are describod be'ow,
togother with the strangest business
mpacis

Company Performance for Selected Criteria

Talent Attraction & Retention

Human Capital Development

Finandial Inclusion

Codes of Conduct, Compliance,

Corruption & Bribery

100

Customer Relationship
> Management

Principles for Sustainable
Insurance

Business Risks and Opportunities

ntal

Risk Detection

Policy/Management System

I Swiss Re AG

W DJS! incustry average

W Best company within industry

Lideres del DJSI y su Materialidad
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http://media.swissre.com/documents/Swiss_Re_2013_CR_Report.pdf
http://media.swissre.com/documents/Swiss_Re_2013_CR_Report.pdf
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Swiss-Re-AG.pdf

14) Akzo Nobel NV (Online Report) - Materiales (Paises bajos)
Matriz de Materialidad

Materiality matrix
W Economic

'q B Ervircermentsl
[ W Socs
=
=
£
@
a
S
[
-~

=
s g
=
=
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3
[}
=

POMTanonal ODeraONS. Strategy
Stamst ks wrgagerr et

Erwironmenasl protecson nrovation

Maronnis
Procduct stewardshe

medium

ntegrity

 mptoyoo borofts
Markot prosence
Cumtires angagorrert
Compharce

e nasonel Operations

Land remedation

& Fnarcal cores Erergy priceg’ supply

ow medum high

Evaluacion DJSI

Company Performance for Selected Criteria

Customer Relationship
Management
1

Occupational Health and Safety

Labor Practice Indicators and

Innovation Management

Human Rights Supply Chain Management
Human Capital Development Climate Strategy
Product Stewardship Operational Eco-Efficiency
W Aizo Nobel NV W DJSI industry average W Best company within industry
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http://report.akzonobel.com/2013/ar/sustainability/sustainability-statements/note-1-managing-our-sustainability-agenda.html
http://report.akzonobel.com/2013/ar/sustainability/sustainability-statements/note-2-reporting-principles.html
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Akzo-Nobel-NV.pdf

15) Telenet Group Holding NV (Report) - Medios (Bélgica)
Matriz de Materialidad

Mate van zorg volgens onze stakeholders
Midden Hoog

Laag

Laag Midden Hoog
Huidige of potentiéle impact op Telenet

Evaluacion DJSI

Company Performance for Selected Criteria

Codes of Conduct, Compliance,
Corruption & Bribery
o

Talent Attraction & Retention Independence of Content

Responsibility of Content / Y Online Risks and Opportunities

L
a ' b Environmental
Human Capital Development ) Policy/Management System
Operational Eco-Efficiency ~Environmental Reporting
9 Telenet Group Holcing NV W DJS! incustry averag W Best company within industry
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http://corporate.telenet.be/sites/default/files/duurzaamheidsverslag2013_nl.pdf
http://corporate.telenet.be/nl/duurzaamheidsbeleid
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Telenet-Group-Holding-NV.pdf

16) Roche holding AC (Online Report) - Productos farmacéuticos,

Biotecnologia y Ciencias de la Vida (Suiza)

Definicion de Materialidad

No cuentan con una matriz de materialidad, pero si existe un detalle del proceso para definir

los asuntos relevantes que luego son tratados en el Reporte.

The Roche materiality process

Universe of trends
and issues

+ Healthcare sector
+ Business relatec

v
Long list [ Materiality criteria [~ Shortlist | Revenueincrease

Universe of potential ssues Criteria 1o assess materiglity Strategic (material) issues
10 be considereg of issues by internal ang Roche has 10 deal with Risk management
external stakeholders

'strategic prioritisation’ Reputation

A
Materiality drivers

- Business impact

- Stakeholder expeciations/
concerns

- Ability 10 influence

- Oppertunity for cifferentiation

Evaluacion DJSI

Company Performance for Selected Criteria

Innovation Management
100

Talent Attraction & Retention Marketing Practices

Product Quality and Recall

Health Outcome Contribution Management

Addressing Cost Burden Climate Strategy

Operational Eco-Efficiency Envirenmental Reporting

W Roche Holding AG W DJSI industry average W Best company within industry

Lideres del DJSI y su Materialidad
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http://www.roche.com/investors/annual_reports.htm#highlights
http://ir2.flife.de/data/roche/igb_html/index.php?bericht_id=1000007&lang=ENG
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Roche-Holding-AG.pdf

17) GPT Group (Online Report) - Bienes Raices (Australia)
Matriz de Materialidad

AN
o

ol
“

>

Evaluacion DJSI

Company Performance for Selected Criteria

Codes of Conduct, Compliance,
Corruption & Bribery

100

Stakeholder Engagement Risk & Crisis Management

Sacial ntegration Supply Chain Management

Occupational Health and Safety Climate Strategy

Resource Conservation and

Resource Efficiency Operational Eco-Efficiency

W GPT Group W DJSI industry W Best company within industry
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http://www.gpt.com.au/Sustainability/Overview
http://www.gpt.com.au/Sustainability/Overview#anchor4
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_GPT-Group.pdf

18) Lotte Shopping Co Ltd (Report) - Retail (Republica de Corea)

Definicion de Temas relevantes de gestion

+ Environment-friendly Depariment Sore
+ Environment-friendly Lifestyle
- Earth Protection
Practicing Love for the Environment along with Customers

LOTTE
SHOPPING

Management for
Sustainable
Development

Management Innovation - - Customer
Economic Impact - - Employees

Economic Rewards - - Partner Companies

Economic Value Creation - + Local Communicaty
Evaluacion DJSI
Company Performance for Selected Criteria
Customer Relationship
Management
Stakeholder Engagement Strateqy for Emerging Markets

Labor Practice Indicators and

Human Rights Supply Chain Management
Corporate Citizenship and Environmental
Philanthropy Policy/Management System
Packaging Operational Eco-Efficiency
W Lotte Shopping Co Ltd W DJSI incustry average W Best company within industry
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http://www.lotteshoppingir.com/eng/company/company_03_2.jsp
http://www.lotteshoppingir.com/eng/company/company_03_2.jsp
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Lotte-Shopping-Co-Ltd.pdf

19) Taiwan Semiconductor Manufacturing Co Ltd (Report) -
Semiconductores y equipos de semiconductores (Taiwan)

Stakeholder Mateniality Analysis

Matriz de

Materialidad aan

g
§
8
8
3
:
3

@ Significant Topics

@ Secondary Topics

@® General Topics

1 Poliution Prevention 17 Trade Secret Protection 26 Carear Davelopment
2 Legal Compliance 18 People Retention 27 Environmental Accounting
3 Semiconductor Prospect 19 Occupation Safety and Health 28 Indirect Environmental Impact
4 Corporate Governance 20 Supply Chain Management 29 Work Flow
5 Continuous Increase of Profit 21 Eco Preservation 30 Soclal Welfare
6 Waler Resource Management 22 Individual Development 31 Manager Leadership
7 Greenhouse Gas Reduction 23 Re: 1o Organi Change 32 Dividend Palicy
8 Employes-empioyer Relationship 24 Recruiting 33 Employee Communication
9 Energy/Resource Usage 25 Empioyee Recognition
10 Future Growth
11 Company’s Competiivenass
12 Compansation and Senafit
13 Wasle Management
14 Hurman Right
15 Customer Trust
16 Graan Praduct
.
Evaluacion DJSI
Company Performance for Selected Criteria
Innovation Management
100
< i Product Quality and Recall
Talent Attraction & Retention Management
Labor Tﬁ:ﬂ"&m"“ and Supply Chain Management
Human Capital Development Climate Strategy

Product Stewardship

Operational Eco-Efficiency

B Taiwan facturing Co M DJSI incustry average

B Best company within industry
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29


http://www.tsmc.com/download/csr/2014_tsmc_csr/english/index.html
http://www.tsmc.com/download/csr/2014_tsmc_csr/english/files/e_ch3.pdf
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Taiwan-Semiconductor-Manufacturing-Co-Ltd.pdf

20) Wipro Ltd (Online Report) - Software y Servicios (India)
Matriz de Materialidad

Materiality - Ecological /Economic Goals Materiality - Social / Human Rights
High Economic Product/Service Hi
" igh
o Climate @ Quality People Development
& Climate ° ®
Il "
% Change () © Resource Efficiency 0 o ) ® ®
1 , © Pollution ;E- E ey ® Diversity Yoice of
o " ngagement
! Public Poli 828!
g Biodiversity cy 8 Safety & Health . Stakeholder
g Medium Economic g Medium
% .
(- ° Disclosures g @ Supply Chain
g ) o
E Public Benefic &’ ® Human Rights/
0] ) Freedom of Labour Practices
o 5 Association @®
— « Anti-Corruption
Low Medium High &’ *
L Medi Hi
Stakeholders' Interest o edum gh
Stakeholders' Interest
Evaluacion DJSI
Company Performance for Selected Criteria
Customer Relationship
Management

100

Talent Attraction & Retention IT Secunty & System Availability

Human Capital Development Privacy Protection

Digital Inclusion Climate Strategy

Environmental

Operational Eco-Effidency Policy/Management System

. Wipro Ltd B DJSI incustry average B Best company within industry

Lideres del DJSI y su Materialidad 30


http://www.wiprosustainabilityreport.com/
http://www.wiprosustainabilityreport.com/materiality-determination#feedback
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Taiwan-Semiconductor-Manufacturing-Co-Ltd.pdf

21) Alcatel-Lucent (Online Report) - Hardware y equipos tecnoldgicos

(Francia)

Matriz de Materialidad

Material topics, 42 topics identified
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Influence on business success

@ Product innovation & environment
@) Ethics & compliance business conduct
@ Our people

Evaluacion DJSI

@ Digital inclusion
@ Supply chain

Company Performance for Selected Criteria

Innovation Management
100

Talent Attraction & Retention

Labor Practice Indicators and
Human Rights

Digital Inclusion

Product Stewardship

Privacy Protection

Supply Chain Management

Environmental Reporting

Operational Eco-Efficiency

N Nicatel-Lucent W DJSI industry average B Best company within industry

Lideres del DJSI y su Materialidad
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http://www.alcatel-lucent.com/sustainability
http://www.alcatel-lucent.com/sustainability/overview
http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Alcatel-Lucent.pdf

22) Telecom ltalia SpA (Report) - Servicios de Telecomunicaciones (ltalia)
Matriz de Materialidad

alto

medio

Impatto (economico, ambientale o sociale) su Telecom Italia

basso

basso medio alto
Livello di interesse/aspettativa degli stakeholder

De acuerdo con la definicidon de la AccountAbility AAL000 Principios Estandar, la materialidad es "la
identificacion de temas de importancia para una organizacion y sus grupos de interés.”

La matriz de materialidad es una forma de representar los temas que impactan a la economia, el medio
ambiente o la reputacion de nuestra empresa, cruzéndolos con el nivel de interés que estas cuestiones
tienen para nuestros grupos de interés.

La matriz de materialidad que hemos adoptado en Telecom Itzalia se ha desarrollado a través de una
metodologia que incluyd:

el analisis de la percepcidn de las partes interesadas

el analisis de la prensa y otros medios de comunicacion

entrevistas con los administradores

consideraciones internas desarrolladas dentro de la funcion de la sostenibilidad de Telecom Italia.

La matriz de materialidad es revisado y actualizado sobre una base anual.
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http://www.telecomitalia.com/content/dam/telecomitalia/it/archivio/documenti/Sostenibilita/Report_di_sostenibilita/2013/Bilancio-Sostenibilita-2013-ITA-pdf-normale.pdf
http://www.telecomitalia.com/tit/it/sustainability/our-approach/hot-topics/our-materiality-matrix.html

Evaluacion DJSI

Company Performance for Selected Criteria

Brand Management
100

Impact of Telecommunication
Services

Customer Relationship
Management

Human Capital Development | Privacy Protection

Digital Inclusion Climate Strategy

Operational Eco-Efficiency Electro Magnetic Fields

W Telecom Halia SpA W DJSI industry average W Best company within industry
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Telecom-Italia-SpA.pdf

23) Air France KLM (Report) - Transporte (Italia)
Definicion de Materialidad

No hay una matriz de materialidad y solo sefala como se definen los asuntos relevantes a
partir del Dialogo con los grupos de interés, los cuales “mapea” en un grafico con su relacion
con el negocio.

takeholder engagement plays a major part in Air France-KLM’s
S CSR strategy. As a worldwide operator, the Group interacts with
various stakeholder groups.
ONGOING DIALOGUE
To determine material issues
and priorities, Air France-
KLM engages with various
stakeholder groups including
employees, suppliers, local
communities, associations,
local authorities and NGOs.
This dialogue helps the Group
to better understand the socie-
tal changes, challenges and
questions it is faced with, and
the issues and projects that
it should focus on. This feed-
back also helps to improve the
Group’s reporting.
The 2013 report includes
more detailed information on
employee involvement in CSR
strategy, observance of human
rights, as well as impact in the

supply chain.
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http://asp.zone-secure.net/v2/index.jsp?id=2272/2921/45695&lng=en
http://asp.zone-secure.net/v2/index.jsp?id=2272/2921/45695&lng=en

Evaluacion DJSI

Company Performance for Selected Criteria

Talent Attraction & Retention Fleet Management

Stakeholder Engagement Risk & Crisis Management

Environmental

Labor Practice Indicators and
i Policy/Management System

Human Rights

Operational Eco-Efficiency Environmental Reporting

W Air France-KIM W D)SI industry average W Best company within industry
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_Air-France-KLM.pdf

24) EDP Energias de Portugal SA (Report) - Utilidades (Portugal)
Matriz de Materialidad

“Climate Change
Promprion of renewable energy
DSM and Energy efficiency

4 Well being, health and safety

~ :‘w ovlv;atunl resources
e o er resources, m
Alr emrss’o‘:\s, Waste and Bv-produas: ::::l'l:lnl:ﬂ, taxes and subsidies
4 Sustainability on the 4 Market liberalization
supply chain * Functional energy market
4 Innovation and R&D

4 Governance
® Quality and guarantee of supply

#* Public lighting*

# Impact on communities

¥ Costumers, products and services
Consumer protection
o Corpo hi
Tate th e ¥ Reputation and trust
Transpare:
Institutional relations
¥ Citizenship @ Financial sustainability
Corporate strategy
* Access to energy Risk management

4 Security in facilities

Importance to Society

< New business/markets
Hydropowar projects

# Responsible marketing

¥ Responsible employer

Importance to Business >

‘* INCREASE/DECREASE COMPARED WITH PREVIOUS YEAR @ SAME STATUS AS PREVIOUS YEAR

>

< INCREASE/DECREASE IN THE PERSPECTIVE OF BUSINESS COMPARED WITH ‘ NEW ISSUE
PREVIOUS YEAR

Wy INCREASEOECRIASE ™ BOTH PERSPECTIVE COMPARED WITH

* Portuguese especific topic
PREVIOUS YEAR

Esla matriz apoya la preparadon del informe anual, tanto en ka definicion de su indice y la seleccidn de los contenidos. Al
mEse Lempo, se wiliza para apoyar la agenda de EDP para la sostenbildad.

MATERIALIDAD MATRIX

EDP, dada la importancia de la identificacién de temas materiales debido a la influencia gue tienen en las decisiones, las
actividades y el desempefio de una organizacion y sus grupos de interés, actualiza anualmente estas cuestiones y les da
prioridad de acuerdo a la relevancia y significade. La matriz de materialidad Grupo EDP incluye los temas considera que
es relevante para la sociedad y para la empresa, de acuerdo a los estandares de la Accoultability. El "relevante para la
sociedad" brazo incorpora el siguiente andlisis: regulacién, punto de referencia, estudios internacionales, ESG (ambiental,
social y de gobierno) encuestas de inversionistas y conocer las expectativas de los diferentes grupos de interés de EDP; el
"relevante para el negocio” brazo se evalud sobre la base de entrevistas con gerentes y supervisores oficiales de las
diferentes areas de EDP.

EDP promueve la participacién de los interesados a través de procesos de participacion
continua, utilizando diferentes canales de comunicacion en funcién de la naturaleza especifica
de los destinatarios.

Este didlego permanente con los grupos de interés mds importantes de EDP (a través de reuniones, discusién redondea
con la macroestructura de la empresa, cuestionarios, consultas en persona, asociaciones y otras interacciones) identifica
los temas més relevantes para los diferentes segmentos antes mencionados. Las conclusiones de las consultas
organizadas por EDP con sus grupos de interés en 2013 son: > segmento de la cadena de valor: tiende a centrarse en
los siguientes temas como temas criticos: tarifas y precios de la energla, la composicién de la factura de la luz, el cambio
climdtico (es decir, la promocién de la eficiencia energética en el consumo), e innovacién (especificamente en lo relativo
redes inteligentes) .; > Segmento de Mercado: Los temas criticos se consideran cuestiones de sostenibilidad financieros
(como la deuda, el contexto macroecondmico y la estrategia del Grupo EDP) y el marco regulatorio; > segmento
Democracia: identifica los temas més relevantes como: la demanda gestidn de lado, la inversién en energlas rencvables,
tarifas y precios de la energia (es decir, el déficit de tarifa); > Territorial y Organizacién social: pone especial énfasis en
temas como alumbrado publico, gestién de la demanda, la inversién en energias renovables, y las tarifas y precios de la
eneraia { en narticular el déficit de tarifa).
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http://www.edp.pt/en/Investidores/publicacoes/relatorioecontas/2013/Annual%20Report%202013/Interim%20Report%203Q13.pdf
http://www.edp.pt/en/sustentabilidade/partesinteressadas/Pages/TemasRelevantes.aspx

Evaluacion DJSI

Company Performance for Selected Criteria

Customer Relationship
Managemen
100

Stakeholder Engagement { Market Opportunities

Labor Practice Indicators and

Human Rights Price Risk Management

Human Capital Development Climate Strategy

Operational E:o-Efﬁ(iend ] Electricity Ceneration

W EDP - Energias de Portugal SA I DJSI industry I Best ¢ y within industry
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http://www.sustainability-indices.com/images/Industry_Group_Leader_DJSI2014_EDP-Energias-de-Portugal-SA.pdf

10 pasos para establecer
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Importancia para
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Workshop sobre Cémo Construir
una Matriz de Materialidad O ¥ ® /CapacitaRSE
http://capacitar.se/WorkshopMM
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Matrnz

Asuntos Materiales

http://capacitar.se/WorkshopMM

Diseno de Portada e Infografia

Estudio VB :: http://www.estudiovb.com/
@estudio_vb :: http://fb.me/estudiovb

Investigacion y Desarrollo

Lorena Brignardello
Docente Asociada de CapacitaRSE
@LoreBrignardell

Fernando Legrand
Coordinador Regional de CapacitaRSE
@RSEOnline

Alberto Guajardo
Punto Focal de CapacitaRSE en Chile
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